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ABSTRAK
Tujuan penelitian ini, yaitu menganalisis pengaruh lingkungan terhadap strategi inovasi produk
pada UKM di Sulawesi Selatan, pengaruh lingkungan terhadap keunggulan bersaing pada UKM di
Sulawesi Selatan, pengaruh strategi inovasi produk terhadap keunggulan bersaing pada UKM di Sulawesi
Selatan, pengaruh strategi inovasi produk terhadap kinerja pada UKM di Sulawesi Selatan, dan pengaruh
strategi keunggulan bersaing terhadap kinerja pada UKM di Sulawesi Selatan. Penelitian berlokasi di
Kota Makassar dan Kota Parepare. Populasi penelitian, yaitu semua usaha kecil dan menengah (UKM) di
Kota Makassar dan Kota Parepare. Sampel penelitian sebanyak 300 responden (200 responden dari UKM
Kota Makassar dan 100 responden dari UKM Kota Parepare). Penarikan sampel menggunakan teknik
sampel acak sederhana (simple random sampling). Responden adalah para pemilik perusahaan atau yang
mewakili (manajer produksi, manajer pemasaran, manajer sumber daya manusia, atau manajer keuangan).
Hasil analisis menunjukkan bahwa faktor lingkungan berpengaruh signifikan terhadap inovasi
produk dan keunggulan bersaing UKM; inovasi produk berpengaruh signifikan terhadap keunggulan
bersaing dan kinerja UKM; keunggulan bersaing berpengaruh signifikan terhadap kinerja UKM.
Kata kunci: faktor lingkungan, inovasi produk, keunggulan bersaing, kinerja UKM
THE STRATEGY OF THE INCREASE OF PERFORMANCE OF SMALL AND
MEDIUM ENTERPRISES IN ENVIRONMENT CONTEXT (A STUDY IN SMALL AND
MEDIUM ENTERPRISES)
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ABSTRACT
The aim of this research was to analyze the influence of environment on product innovation
strategy of small and medium enterprises in South Sulawesi, the influence of environment on competitive
advantage of small and medium enterprises in South Sulawesi, the influence of product innovation on
competitive advantage of small and medium enterprises in South Sulawesi, the influence of product
innovation strategy on the performance of small and medium enterprises in South Sulawesi, and the
influence of competitive advantage on the performance of small and medium enterprises in South
Sulawesi. The research was conducted in Makassar and Pare-Pare. The populations were all small and
medium enterprises in Makassar and Pare-Pare. The samples were selected using simple random sampling
method consisting of 300 respondents. There were 300 respondents from small and medium enterprises of
Makassar and 100 of them were taken from small and medium enterprises of Pare-Pare. The respondents
were the owners of enterprises or their representatives (production manager, marketing, human resources,
and financial manager).
The results of the research indicate that environment factors have a significant  influence on
product innovation and competitive advantage of  small and medium enterprises. Product innovation has a
significant influence on competitive advantage and performance of small and medium enterprises.
Key words : environment factors,  product innovation,  competitive  advantage, performance of small and
medium enterprises
